
Building a Professional 
Personal Learning Network

The Why
The What
The When

Prev iewing The How



Who Do You 
Drive For?

@surlyacres

If	you	want	your	work
to	have	public	impact,	
we	can	think	about
how	technology	can	
provide	pathways	to	
connect	your	ideas	
to	wider	communities.	

Where	do	your	
ideas	live?	

Where	are	your	
communities?	
How	can	we	

connect	them?



Personal 
Learning 
Network

This	is	not	“Twitter.”	
This	is	the	act	of	making	your	scholarly,	
pedagogical,	and	community-engaged	

work	more	dynamic:
• More	and/or	more	useful	flowing	to	you.
• More	and/or	more	useful	flowing	from	you.
• More	current	connections,	synergies,	and	adjacent	possibilities.



• Distraction
• Useless,	Low-Quality	
Inundation
• Professional	Reputation
• P&T,	Job	Security
• Intellectual	Property	Risk
• Commercial	Exploitation
• Privacy	Infringement
• Trolling,	Abuse,	Doxxing,	
Violence
• Exacerbation	of	Digital	
Divide





It
Ain’t
Your	
Dissertation
Advisor’s
Academic	
Journal



You
don’t	
get
it.

You	
grow	
it.























Want	to	Board	the	Twitter Ship?

• Get	a	“free”	account	at	www.twitter.com
• Name: This	can	be	your	real	name	or	something	else,	and	can	be	used	to	identify	
you	and	correlate	your	handle	to	your	real	identity	if	you	want.	I	use	Robin	
DeRosa.
• Handle/Username:This	can	be	whatever	you	want.	It	is	what	comes	after	the	@	
symbol	and	it	is	what	you	will	mainly	be	known	as	on	Twitter.	I	use	@actualham.	
Some	folks	use	their	real	names	for	their	handles.	
• Bio: It’s	important	to	fill	this	in.	When	tweeting	professionally,	it’s	important	to	
add	items	to	your	bio	that	represent	the	kind	of	work	you	do.	Check	out	bios	of	
folks	in	your	field	whom	you	respect	to	get	some	ideas.
• Profile	Picture:Do	not	start	tweeting	until	you	have	uploaded	a	photo.	I	use	a	
picture	of	myself,	but	you	can	use	anything	as	long	as	you	have	the	rights	to	use	
it.	Lots	of	people	have	cool	images	or	designs	instead	of	their	actual	headshot.



Time	To	Tweet!
• Composing	a	tweet: You	have	up	to	280	characters.	You	can	add	links,	images,	gifs.
• Retweets: There	are	two	types	of	retweets:

• Regular: Just	hit	the	double	arrows	under	the	tweet	to	resend	that	tweet	from	your	own	account.	
It’s	a	great	way	to	signal	boost	something	worthwhile	and	extend	the	reach	of	good	work	into	your	
own	network.

• Quoted: Add	a	note	or	comment	to	something	you	retweet.	This	is	the	best	kind	of	retweet,	since	
it	boosts	the	original	tweet	but	also	shows	your	network	the	kinds	of	ideas	you	have	about	the	
content.

• Replies: You	can	click	the	dialog	icon	below	a	tweet	to	reply	to	the	person	who	tweeted	
it.	That	reply	will	be	public,	but	will	not	show	up	in	people’s	feeds	unless	they	follow	both	
you	and	author	of	the	original	tweet,	so	it’s	fine	to	have	long	chats	with	folks	via	the	
reply	function	and	not	worry	that	you’re	clogging	up	feeds	of	your	followers.

• Hashtags: This	is	the	most	helpful	thing	to	understand	for	new	Tweeters,	since	at	first,	
you	won’t	have	much	of	a	network	to	engage	in.	A	hashtag	is	a	word	preceded	by	the	#	
sign.	Find	the	key	hashtags	in	your	field	and	check	them	daily,	and	when	you	tweet	about	
something,	add	hashtags	where	appropriate,	which	will	help	your	tweet	get	noticed	even	
when	you	don’t	have	many	followers.	The	hashtag	for	our	CoLab is	#PSUopen.	You	can	
also	make	up	hashtags	just	by	using	them.	I	made	hashtags	for	my	IDS	courses:	#IDSintro
and	#IDSsem.	Most	conferences	have	hashtags	now.



Building	Your	PLN
• Use	the	Twitter	app	on	your	phone.

• Use	Tweetdeck on	your	computer.	Just	go	to	
www.tweetdeck.com	 and	log	in	with	Twitter.	Add	columns	for	
Notifications,	Direct	Messages	(called	DMs),	hashtags	you	want	to	
watch,	and	accounts	you	want	to	watch	closely.

• Follow	key	organizations	in	your	field.	Look	at	who	those	orgs	
follow,	and	consider	following	some	of	those	accounts.	Follow	10-
20	organizations	to	start,	and	then	try	to	follow	new	orgs	on	a	
weekly	basis.

• Follow	key	scholars	in	your	field.	Look	at	who	those	 scholars	
follow,	and	consider	following	some	of	those	accounts.	Follow	20-
30	scholars	to	start,	and	then	try	to	follow	at	least	one	new	
scholar	on	a	daily	basis.

• Follow	colleagues	who	work	 in	close	proximity	to	you.	Follow	
colleges	or	companies	that	you	work	for.

• Immediately	unfollow	any	account	that	is	tweeting	things	that	
seem	to	pollute	your	news	feed	with	items	that	you	don’t	 care	to	
read	about.	 It	is	completely	normal	to	unfollow	people	on	Twitter,	
and	there	is	no	negative	stigma	attached	to	it.

• Read	your	Twitter	stream	and	check	out	your	key	hashtags	a	
couple	of	times	a	day.

• Reply	to	a	minimum	of	one	tweet	every	day.

• Retweet	at	least	5	tweets	a	day	(quoted	 retweets	preferred;	add	
hashtags	as	appropriate).

• Compose	at	least	one	tweet	a	day	that	 is	related	to	your	
profession	(add	hashtags	as	appropriate).

• Link	your	Twitter	account	to	your	professional	website.	Adding	a	
Twitter	widget	to	the	sidebar	is	the	best	way	to	do	this.

• When	you	do	new	research,	blog	about	 it	and	post	a	link	on	
Twitter.

• When	you	publish	a	book,	share	the	info	via	Twitter.

• If	you	have	a	question	or	need	help	with	a	research	project,	tweet	
about	 it,	using	hashtags	as	appropriate.

• Balance	professional	tweets	with	enough	personality	so	that	your	
network	can	get	to	know	you.	You	are	not	a	robot,	and	people	
prefer	to	follow	scholars	who	have	human	personalities	in	their	
social	media	presence.

• Remember	that	all	tweets	are	fully	public	(except	DM’s).	Do	not	
tweet	anything	that	you	would	not	want	everyone to	see	(this	
includes	your	boss,	family,	colleagues,	students,	funders,	etc.).

• Remember	that	Twitter	is	a	commercial	platform.	Read	the	Terms	
of	Service	carefully,	and	make	your	own	decisions	about	whether	
the	tool	 is	right	for	you.	If	you	prefer	an	open	source,	publicly-
controlled	platform,	try	Mastodon	Social	(find	me	there	at	
@actualham).



Twitter is not the meal, it’s the menu.

What do you want to eat? 
What are you bringing to the potluck?





http://robinderosa.net/higher-ed/publicfutures/



Ask	Not	What	You	
Can	Do	For	You
• Share	and	connect	at	#PSUopen
• Follow	@PSUOpenCoLab
• Expand	your	horizons	and	enrich	
your	home	context
• Consider	public	impact	in	your	
scholarship,	teaching,	service
• Share	your	work	on	the	web,	or	
send	work	to	the	CoLab to	share	
on	the	web

Highways	and	homes,	
menus	and	meals!



• Set	up	and	play	with	highways	and	homes	for	a	few	
months	(10	mins	a	day)
• See	someone	in	the	CoLab to	get	Tweetdeck perfect	for	
you	(15	mins)
• Take	another	workshop	on	using	Twitter	in	your	
teaching	(1	hour)
• Consider	a	domain	of	your	own	or	reinvesting	
in	your	domain	if	it’s	sparsely	attended	to	
(mull	it	over	as	long	as	you	like)
• Attend	a	Domain	of	One’s	Own	
Drop-In	Session	or	contact	
Katie	Martell	to	build	a	domain	
(1	hour)
• Join	the	CPLC	and	
get	funded	to	engage	
with	this	work	
more	fully	
(info	to	follow!)




